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On Third Thought is a one-of-a-kind gelato brand. The business consists of both a
physical gelato and wine bar in the Trinity Bellwood neighbourhood and a gelato cart
catering service, serving up gelato at events ranging from weddings and showers to
corporate events, golf courses, and fully branded pop-ups all over the GTA

On Third Thought is known for being free of all major allergens including nuts, dairy,
gluten, eggs, soy, and sesame, as well as for its unique gelato and wine pairings and
fully customizable catering offerings.

Physical gelato and wine bar location in the coveted Trinity Bellwoods neighbourhood
Takeaway and patio dining

Catering business
Including two Italian gelato carts and a mobile bar

Included assets: brand/IP (recipes, SOPs, training), website, social channels, client list
Deal flexibility
Transition plan
Financials available under NDA

E x e c u t i v e  S u m m a r y

T H E  O P P O R T U N I T Y



Fully equipped gelato shop
at 6 Markham Street (344 sq
ft)
Licensed patio for 20

Gelato production
equipment (complete
list available upon
request)

Fully trained staff including:
gelato chef and shop
manager

Two branded Carpigiani
Italian gelato carts and
custom built mobile bar
Event equipment
Existing bookings into 2027
Active client inquiry pipeline
Established vendor
relationships

Brand name, logos, and
visual assets
Recipes, formulations, and
SOPs
Website and social media
accounts
Photography and content
library

W h a t ’ s  I n c l u d e d :
 B R I C K  &  M O R T A R  A S S E T S E V E N T  &  C A T E R I N G  A S S E T S B R A N D / I P  K I T



W h y  T h i s
b r a n d ?

 OnThird Thoughtis a highly
recognizable brand with a strong visual
identity that resonates instantly with
consumers. 

Standing out in both crowded retail
environments and experiential settings
by being distinctive, memorable, and
difficult to replicate from both an
aesthetic and product perspective. 

Designed as a multi-channel business, the
retail and events arms reinforce each other
year-round. This dual business model
supports year-over-year growth across both
channels without requiring an additional
location in a new market

Located in one of the busiest
neighbourhoods in Toronto, our flagship
storefront sits in a key high-traffic area,
serving a mix of locals, tourists, and
neighbourhood foot traffic

Instantly recognizable visual identity. The
brand is product and experience-led, not
trend-dependent, and resonates equally
with clients across the board, from in-
store customers to premium corporate
partners

L O N G E V I T Y

L O C A T I O N

B R A N D  R E C O G N I T I O N



p a s t  p a r t n e r s h i p s :



S h o p  O v e r v i e w
L I C E N S E D  B A R C O M M U N I T Y  H U B

 

S I G N A T U R E  C O N C E P T A U D I E N C E  R E A C H

The gelato and wine flight is the shop’s signature
offering, pairing three scoops of gelato with three
wines. Created with wine expert Lauren Power of
TreAmici Imports, the wine list is designed so that

every wine has a corresponding gelato pairing,
with recommendations made based on guest
selections. This first-of-its-kind experience has

become a destination draw driving strong
engagement and repeat visits.

Theshop operates underafull liquor
license, offering alcohol-infused
gelato alongside a curated wine

program. This expands the business
beyond dessert service and positions

the space as both a dessert
destination and a popular

neighbourhood bar.

On ThirdThought functionsasa
communityhub hosting ticketed

events, workshops, private bookings,
and brand activations. Programming
creates an additional revenue stream

while reinforcing consistent foot traffic
and brand loyalty.

The summer patio is a high-traffic
gathering space attracting a diverse

mix of locals and visitors, with a large
base of regular customers. Organic

social visibility has extended the
shop’s reach to a global audience,

further amplifying demand.



P R O V E N  D E M A N D

W E D D I N G  P R I C I N G  D E C K

C O M M E R C I A L  V A L U E

C O R P O R A T E  P R I C I N G  D E C K

C a t e r i n g  O v e r v i e w
D I F F E R E N T I A T E D  O F F E R I N G A L L E R G E N - F R E E  P O S I T I O N I N G

 

250+ weddings served
200+ corporate events delivered

20+ events already booked for the 2026/2027
season

OnThirdThought offersabespokegelatocart
catering service with end-to-endcustomization.

Events can be fully branded through custom
wraps, canopies, and signage, allowing seamless
integration into weddings, corporate events, and

brand activations. Established vendor relationships
ensure preferred pricing and operational ease.

The catering business operates independently of
the retail shop, generating high-margin, off-site
revenue with advance bookings and deposits.
Demand is driven by inbound inquiries, repeat

corporate clients, and referrals.

Thecateringoffering is completelyfreeofnuts,
dairy,gluten,eggs, soy, and sesame.Thisremoves
common dietary barriers for clientsandplanners,

making the service an easy and inclusivechoicefor
large guest lists, corporate environments,and

premium events.

https://www.onthirdthought.com/_files/ugd/06562d_b02c8ac3d615414ab8785d57d25366a6.pdf
https://www.onthirdthought.com/_files/ugd/06562d_34a6601c4f1c4dedb2d383426419d087.pdf


f i v e  y e a r s  o f
5 - s t a r

r e v i e w s :



G r o w t h  O p p o r t u n i t i e s

The flagship location
demonstrates strong

demand and brand pull
in a dense Toronto

market. The concept is
highly replicable using
existing brand, menu,

and operating systems.

Low-risk, high-impact
seasonal activations

generate incremental
revenue and brand

visibility without long-
term lease

commitments.

Catering growth to
date has been driven
entirely by inbound

demand and referrals.
Expansion into new
regions represents a

clear near-term growth
lever.

Opportunity to extend
the brand into retail
through packaged

gelato or limited-run
collaborations,

supported by strong
brand recognition and

allergen-free
positioning.

Examples:
Ossington/Bellwoods-style

neighbourhoods in Toronto,
Montréal, Vancouver, New

York

Examples: Summer patios,
wineries, hotel courtyards,
festivals, short-term retail
installs in Muskoka, Prince

Edward County, Niagara on
the Lake

Examples: Niagara, Ottawa,
Montréal

Examples: Specialty grocers,
lifestyle retailers, seasonal

brand collaborations.

R E T A I L  R E P L I C A T I O N S E A S O N A L  P O P - U P S C A T E R I N G  E X P A N S I O N W H O L E S A L E  &  G R O C E R Y




